N EWS THE RITZ-CARLTON

THE RITZ-CARLTON YACHT COLLECTION UNVEILS ONBOARD
WELLNESS PROGRAMMING THROUGH COLLABORATION WITH ESPA

Presenting an array of bespoke spa and wellness treatments, Evrima will deliver a
thoughtful and sublime wellness experience at sea

Bethesda, MD - February 17, 2021 — The Ritz-Carlton Yacht Collection today announced the
spa experience onboard Evrima will be brought to life through a collaboration with ESPA. Inspired
by the exploration of destinations around the world, the signature Ritz-Carlton Spa onboard the
yacht will invite travelers to enjoy a carefully crafted menu of treatments and experiences to
awaken the senses and make the most of their journey at sea.

“We are excited to have collaborated with ESPA to bring our wellness experience to life,” said
Douglas Prothero, CEO of The Ritz-Carlton Yacht Collection. “We remain committed to setting a
new bar in luxury cruising, which includes thoughtful curation of all guest experiences. ESPA’s
dedication to holistic wellbeing is evident throughout the spa menu and we look forward to
introducing it to our guests.”

The spa will be home to dynamic facilities offering a breadth of experiences, including the Aroma
Steam Room, Dry Sauna, Relaxation Lounge, and Outdoor Relaxation Areas. Inspired by the sea,
a variety of cleansing rituals will invigorate the senses and release tension, all while balancing the
mind and body. The spa’s unique range of treatments have been designed to relax, recharge and
promote the body’s restoration, while balancing treatments, including aromatherapy and
exfoliation, will be customizable and tailored to fit the individual needs of each guest. Utilizing
the finest ESPA products, bespoke facials will restore the youthfulness and glow of the skin, and
in addition to facials and massages, manicures, pedicures and salon services will also be available.
Travelers are encouraged to build on their spa and wellness journeys by participating in a Three-
Day Discovery Program, a Five-Day Journey Immersion Program or a Six-Day Journey Immersion
Program. These packages include a collection of complimenting treatments and include an initial
consultation promising guests a truly personalized and holistic experience. To compliment the spa,


https://www.ritzcarltonyachtcollection.com/
https://www.ritzcarltonyachtcollection.com/experience/spa

Evrima will also feature an onboard gym with Technogym Personal Line equipment, extending to
guests the options of a wellness coach, group exercise classes or fitness on demand experience in
the Fitness Studio. A range of educational enrichment seminars will also further deepen the overall
wellness offering for guests onboard Evrima.

“ESPA is delighted to expand its partnership with The Ritz-Carlton by offering our wellness
services aboard The Ritz-Carlton Yacht Collection,” said Daniel Golby, General Manager at ESPA
International. “We are committed to delivering truly unique treatments, tailored to each individual,
and the exclusivity and attention to detail that are hallmarks of The Ritz-Carlton standards of
hospitality will allow us to do so in a world-class setting.”

The Spa experience aboard The Ritz-Carlton Yacht Collection will be open daily from 9:00 A.M.
to 7:00 P.M., and the fitness center will be open from 6:00 A.M. to 11:00 P.M. each day of the
journey. For more information on Evrima and a menu of spa services, visit
www.ritzcarltonyachtcollection.com/experience/spa. For voyage reservations, contact a Yacht
Vacation Consultant at (833) 999-7292 (U.S. & Canada) or contact your travel professional.
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Press contacts:
Meg Connolly Communications: RitzCarlton@mcc-pr.com
Erica Flint: erica.flint@marriott.com

About The Ritz-Carlton Hotel Company, LLC

The Ritz-Carlton Hotel Company, L.L.C., of Bethesda, MD, part of Marriott International, Inc.,
currently operates more than 100 hotels in 32 countries and territories. For more information or
reservations, visit the company web site at www.ritzcarlton.com, for the latest company updates,
visit news.marriott.com and to join the live conversation, use #RCMemories and follow along
on Facebook, Twitter, and Instagram. The Ritz-Carlton Hotel Company, L.L.C. is a wholly-owned
subsidiary of Marriott International, Inc. (NASDAQ:MAR). The Ritz-Carlton is proud to
participate in Marriott Bonvoy, the global travel program from Marriott International. The
program offers members an extraordinary portfolio of global brands, exclusive experiences
on Marriott Bonvoy Moments and unparalleled benefits including free nights and Elite status
recognition. To enroll for free or for more information about the program,
visit MarriottBonvoy.marriott.com.

About ESPA

ESPA was founded in 1993 and was acquired by THG in 2017 as part of its Beauty portfolio.
ESPA creates naturally effective skincare products that deliver results you can see and
feel. Expertly formulated, COSMOS Natural Certified, products - which contain a unique Tri-
Active™ blend of plant extracts, marine actives, and essential oils - are beautiful to use with
luxurious textures and sensorial mood-enhancing aromatics, whilst effectively working to protect
the long term health and beauty of the skin. Ingredients, manufacturing and packaging standards
are constantly reviewed to meet evolutionary sustainability goals to ensure ESPA products deliver
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inner calm and conscious luxury in harmony with nature. ESPA products are proudly 100%
cruelty-free with over 50 vegan-friendly products. Today ESPA is present in over 300 spas,
spanning 55 countries.

THG (www.thg.com) is a vertically integrated digital-first consumer brands group, retailing its
own brands, in beauty and nutrition plus third-party brands, via its proprietary technology platform
to an online and global customer base. THG is powered by THG Ingenuity, its proprietary end-to-
end e-commerce technology, infrastructure and brand building platform.

THG Beauty: The globally pre-eminent digital-first brand owner, retailer and manufacturer in the
prestige beauty market, combining its prestige portfolio of nine owned brands across skincare,
haircare and cosmetics, the provision of a global route to market for over 850 third-party beauty
brands through its portfolio of websites, including Lookfantastic, Skinstore and Mankind, the
beauty subscription box brand GLOSSYBOX and the product developer and manufacturer
Acheson & Acheson.
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